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Our 
Company

Catalyse Research is a London-based 

boutique market research and fieldwork 

agency specialising in high-quality 

participant recruitment across both B2B 

and consumer audiences. We offer full-

service fieldwork using methods, tailored 

to your research objectives and guided by 

a strategic, consultative approach.

From niche professionals to accessible or hard to reach 
members of the public, we connect you with real people: 
quickly, compliantly, and with ISO-certified precision. Our 
agile in-house team supports every stage of the process, 
from feasibility and questionnaire consultation, to 
programming, fieldwork, and data delivery.

With transparent communication, flexible execution, and a 
commitment to quality, we make data collection seamless, 
accurate, and insight-ready.

Partner with us and experience the difference a specialist 
fieldwork team can make.
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Our 
mission

Who
we are
Catalyse Research is your trusted partner for market 
research data collection and niche audience recruitment. 

As recruitment experts for B2B, Consumer, and Social 
Research, we conduct qualitative and quantitative studies 
globally, ensuring you always receive high-quality, 
actionable insights. 

²ŜΩǊŜ ǘƘŜ ōǊƛŘƎŜ ōŜǘǿŜŜƴ ǉǳŜǎǘƛƻƴǎ ŀƴŘ ŎƭŀǊƛǘȅΦ .ŀŎƪŜŘ ōȅ ŀ 
team of AI and technology experts, we blend strategy with 

flexibility, and transparency with insight, using both digital 
and face-to-face methods to connect you with the right 
people. 

Certified, consultative, and always curious, with over 100 
years of experience within our core team, we help you see 

what others miss.
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Ourprimary focuslies in upholdingthe highest 
standardsof sample quality,whichwe consideras
our paramountbenchmark.Toachievethis,we 
engagein a thoroughstudy
of realusersin their natural environments,collecting
crucialdata that reflectstheir authenticand
unalteredsurvey responses.

Moreover,givenourvastuserbase 
comprisingoveramillion individuals, weare
ableto setremarkably specificpositioning
criteria.This transitionfrom passiveto active 
mechanismsenablesusto efficiently pair
respondentsaccordingto the criteriaoutlined
in the surveys.

Leveragingadvancedtechnology in this
processplaysapivotalrole in significantly
reducingthe risk of collectivefraudthat
mayoccur throughthe sharingof answers 
amongparticipants.

Quality 
Control
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Research Defender

Ourplatformissecuredby Research

DefenderSecurity technology.

Everyrespondentin our systemis assignedascore

basedon their previous completion/rejectionhistory.

Decisions regardingthe utilizationof specificsetsof 

respondentsfor surveysarethenmade basedon

thesescores.

Weusedigital fingerprinting
and RelevantIDto detect 

multi-accountfraud, ensuring
onlygenuine responsesare
accepted forhigh-quality

data.

DISTIL 
TECHNOLOGY

Weleverage5ƛǎǘƛƭΩǎ 
advancedtechnology to
identifyandmitigate bot
traffic,ensuring that all

surveysare protectedfrom 
fraudulentactivity.

IMPERIUM

VERITY

Oursystemintegrates 
LƳǇŜǊƛǳƳΩǎVerity solution
to cross- referencepanelist 
informationwith publicly

available recordsfor
verification purposes.

MAXMIND 

Weutilizesophisticated 
algorithmsto assigna risk
score,takinginto account

factorssuch asthe presence
of

high-riskIPaddresses, 

domains,proxyservers, and

other relevantflags.

DIGITAL 
F INGERPRINT &

RELEVANTID



Global 
Consumer 
Panel 
Attributes
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GENERAL 

Marital Status

Politics

SexualOrientation

Religion

Childrenin Household

EducationLevel

HouseholdIncome

Ethnicity

TRAVEL 

Cruises

Airlines

CarRental

HotelRewards

Leisure/Business

Methodof Booking

Targetsvaryfromcountryto country.

LIFESTYLE& WELLNESS 

DVD

Boat

Banks

Finance

Exercise

CreditCards

TaxPreparation

SatelliteRadio

NavigationTools

InvestableAssets

Diet/HealthyEating

Smoker

CarMake/Model/Year

FuelTypes

CreditCardLoyalty

ProgramInvestmentFirms

TECHNOLOGY

TabletOwners

SmartphoneTypes

CellularCarriers

GameConsole

HDTV/SmartTV

OwnersCellphone

Cable/SatelliteTV

LEISURE 

Hobbies

PetOwnership

GroceryShopping

RestaurantVisits

AlcoholConsumption

Outdoor

EnthusiastShoppingHabit

C A T A L Y S E



Global B2B 
Panel 
Attributes
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GENERALTARGETING 

Industry

JobTitle

CompanyRevenue

Numberof Locations

Numberof Employees

DecisionMakingRoles

BlueCollarvs.WhiteCollar

SPECIFICJOB TITLES/  INDUSTRIES 

Energy

Retail

Education

Law/Legal

Insurance

Marketing

N O N-PROFIT 

RealEstate

ITDecisionMakers

PharmaceuticalPrinting/Publishing

SmallBusinessOwnersHR/Benefits

TechnologyTelecommunication

Travel/Hospitality

EngineeringEntertainment

Food/BeverageGovernment

AutomotiveBanking/Finance

CommunicationsConstruction

ConstructionProfessionals

BuildingManagersIndustriesand 
VerticalAgriculture
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Data Privacy

CatalyseResearchfollowsthe rulesof GDPR,CCPA,

andother localprivacylaws that managehow

panellists'datashould be handled.

Oursteadfastcommitmentliesin safeguarding

the rightsof panellists andimplementing

rigorousmeasures to protectpersonaldata.

CatalyseResearchprovidesits respondentswith the following rights:

Weensurethat everyindividualisinformedof their rights

Individualspossessthe right to delete,update,andaccesstheir information

Respondentsholdthe right to halt the utilizationof their information

Individualshavethe right to benotified in the eventof adatabreach
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PanelQuality 
AssuranceOverview

Ourdedication to maintainingthe higheststandardsof dataquality 
commenceswith our meticulousrecruitment processand extends 

throughouteveryphaseof the surveyprocess.

Weadhereto industry-leading practicesto

ensurethe integrityand authenticityof our

panelmembers, employingavarietyof

acquisition methods,includingmember 

referrals,invitation-onlypanels, targeted

recruitment,andstrategic digitaloutreach

throughsocial mediaandorganicsearch.

Uponjoiningour panel,members 

undergoarigorousintegrity test to

authenticatetheir identity and 

commitmentto our stringentdata 

qualityprotocols.Panelmembers

participatein educationalinitiatives to fully

graspour codesof conduct and

expectations.Ourpanelistsare 

meticulouslyselectedfor surveys and

continuouslymonitoredthrough robust

qualityassurancemeasures.

At everystep,weensureto provide reliable

andaccuratedatathrough comprehensive

post-surveyanalysis andreview.
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Data Integrity Assurance
Our ongoing and unwavering 
commitmentto reliable,
transparent, top-tier datahasbeen
backedby CleanID,acutting-edge
systemthat preemptivelyneutralizes
fraudand duplicationrisksin real
time.

Ourstringentqualitycontrolprotocols 

encompassa comprehensive 

spectrumof measures,including:

ωAuthenticationof identities

ωValidationof IPaddresses

ωCross-referencingof names

ωVerificationof passwords

ωScrutinyof profiles

ωValidationof uniquemachine/deviceIDs

ωDetectionof fraudulentactivities and

inappropriatebehavior

ωImplementationof geoIPdetection and

deduplicationfilters

ωAlignedwith ISO,ESOMAR,andMRS Codeof

Conductguidelines,our practicesupholdthe

pinnacleof data integrityandconformityto

industry- leadingstandards.
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Global
Reach

NorthAmerica

950,120

Europe

1,121,432 Asia Pacific

2,371,708

Middle East & Africa

322,105South America

188,140
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Country Panel Ratio
Europe

Middle East& AfricaSouth America

Canada 103,822

Costa Rica 40,800

Guatemala 30,644

Honduras 56,011

Mexico 52,274

Puerto Rico 23,892

US 395,606

North America

APAC
Argentina 33,911

Bolivia 13,355

Brazil 26,820

Chile 25,392

Colombia 32,987

Peru 55,695

Austria 33,148

Belgium 27,870

Croatia 13,223

Czech Republic 37,531

Denmark 26,724

Finland 16,414

France 59,571

Germany 70,432

Greece 42,472

Hungary 25,304

Ireland 55,695

Italy 55,583

Luxembourg 33,416

Netherlands 57,471

Norway 24,181

Poland 35,544

Portugal 33,744

Romania 23,943

Russia 24,669

Spain 56,595

Sweden 32,031

Switzerland 33,744

Turkey 46,042

UK 173,208

Ukraine 15,341

Australia 49,387

China 586,666

Hong Kong 59,977

India 471,848

Indonesia 54,775

Japan 35,905

Malaysia 80,896

New Zealand 25,477

Philippines 66,100

Singapore 44,616

South Korea 41,366

Taiwan 44,575

Thailand 42,578

Vietnam 61,865

Bahrain 15,600

Egypt 31,033

Kuwait 25,752

Nigeria 55,409

Oman 13,326

Saudi Arabia 62,025

South Africa 56,241

UAE 62,713
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PanelCount Age

Employment statusRegionHousehold Income

Gender

1 4

Canada

103,822
Woman 56%

Man 44%

Lessthan10,000CAD 7% Alberta 13% FullTime 65%

10,000-24,999CAD 11% BritishColumbia 15% PartTime 12%

25,000-39,999CAD 16% Manitoba 5% SelfEmployed 7%

40,000-54,000CAD 15% Ontario 40% Unemployed 7%

55,000 - 69,999 CAD 14% Quebec 14% HomeMaker 5%

70,000-84,999CAD 12% NewBrunswick 3% Retired 2%

85,000-99;999CAD 6% NewFoundland& Labrador 2% PreferNot to Answer 2%

100,00-149,000CAD 10% NovaScotia 3%

150,000-199,000CAD 5% Saskatchawan 3%

More than200,000CAD 3% PrinceEdwardIsland 1%

PreferNot to Answer 1% TheNorth yokun 1%

MoraineLake,ImprovementDistrictNo.9, AB,Canada

1%

9%

27%

24%

19%

14%

6%

13-17 18-24 25-34 35-44 45-54 55-64 65+
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PanelCount Age

Employment statusRegionHousehold Income

Gender

1 5

Costa Rica

40,800
Woman 49%

Man 51%

RioCelesteHideawayHotel, Guatuso,CostaRica

Lessthan 7,912,000CRC 23% SanJosé 31% FullTimeEmployed 49%

7,912,000ς13,171,000CRC 30% Alajuela 24% PartTimeEmployed 11%

13,172,000ς18,456,000CRC 20% Cartago 13% SelfEmployed 14%

18,457,000ς26,360,000CRC 15% Heredia 9% Unemployed 10%

26,361,000ς39,502,000CRC 5% Puntarenas 8% HomeMakers 8%

39,503,000ς52,694,000CRC 3% Limón 8% Retired 7%

52,695,000ς79,138,000CRC 1% Guanacaste 7% Prefernot to answer 1%

79,139,000ς105,401,000CRC 1%

More than 105,490,000CRC 1%

PreferNot to Answer 1%

2%

25%

33%

21%

13%

5%

1%

13-17 18-24 25-34 35-44 45-54 55-64 65+
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PanelCount Age

Employment statusRegionHousehold Income

Gender

FullTimeEmployed 44%

PartTimeEmployed 22%

SelfEmployed 12%

Unemployed 3%

HomeMakers 10%

Retired 7%

Prefernot to answer 2%

1 6

Guatemala

TheSantaCatalinaArchAntigua,Guatemala

30,644
Woman 44%

Man 56%

Lessthan115,550GTQ 29%

115,550ς192,570GTQ 25%

192,570ς269,590GTQ 13%

269,590ς377,460GTQ 18%

385,165 ς577,730GTQ 5%

577,730 ς770,330GTQ 3%

770,330ς1,148,790GTQ 2%

1,148,790ς1,526,250GTQ 3%

More than1,540,660GTQ 1%

PreferNot to Answer 1%

Guatemala 21%

Huehuetenango 8%

AltaVerapaz 8%

SanMarcos 8%

Quiché 7%

Quetzaltenango 6%

Escuintla 5%

Petén 5%

Chimaltenango 4%

Suchitepéquez 4%

Sololá 3%

Jutiapa 3%

Izabal 3%

Chiquimula 3%

SantaRosa 2%

Jalapa 2%

Sacatepéquez 2%

Retalhuleu 2%

BajaVerapaz 2%

Zacapa 2%

Totonicapán 1%

ElProgreso 1%

Employment status

2%

25%

33%

21%

13%

5%

1%

13-17 18-24 25-34 35-44 45-54 55-64 65+
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PanelCount Age

Employment statusRegionHousehold Income

Gender

1 7

Honduras

56,011
Woman 51%

Man 49%

Catedralde SanPedroSula,Honduras.

Less than 385,110HNL 21%

385,110ς641,840HNL 24%

641,840ς898,570HNL 22%

898,570ς1,257,980HNL 9%

1,257,980ς1,926,980 HNL 8%

1,926,980ς2,568,390HNL 3%

2,568,390ς3,823,260HNL 7%

3,823,260ς5,078,130HNL 3%

More than 5,078,130HNL 2%

Prefer not to answer 1%

FullTimeEmployed 30%

PartTimeEmployed 20%

SelfEmployed 13%

Unemployed 14%

HomeMakers 14%

Retired 7%

Prefernot to answer 2%

Cortés 15%

Francisco Morazán 14%

Olancho 5%

Comayagua 4%

Yoro 5%

Atlántida 5%

Choluteca 5%

Copán 4%

El Paraíso 5%

Colón 4%

Santa Bárbara 4%

Lempira 5%

Intibucá 4%

La Paz 5%

Valle 5%

Ocotepeque 4%

Gracias a Dios 4%

Islas de la Bahía 1%

Employment status

2%

25%

33%

21%

13%

5%

1%

13-17 18-24 25-34 35-44 45-54 55-64 65+
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PanelCount Age

Employment statusRegionHousehold Income

Gender

1 8

Mexico

52,274
Woman 44%

Man 56%

Chichén-Itzá, Yucatan, Mexico

Less than 20,000 MXN 28%

20,000-39,999MXN 15%

40,000-59,999MXN 11%

60,000-79,999MXN 8%

80,000-99,999MXN 8%

100,000-119,999MXN 6%

120,000-139,999MXN 5%

140,000-159,999MXN 3%

160,000-179,999MXN 3%

180,000-199,999MXN 3%

200,000-299,999MXN 4%

300,000-399,999MXN 2%

400,000-499,999MXN 1%

500,000-749,999MXN 1%

750,000-999,999MXN

Prefer not to answer

1%

1%

Center 54%

East 14%

North 12%

South 11%

West 9%

FullTime 63%

PartTime 14%

SelfEmployed 9%

Unemployed 3%

Retired 2%

PreferNot to Answer 5%

2%

25%

33%

21%

13%

5%

1%

13-17 18-24 25-34 35-44 45-54 55-64 65+
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PanelCount Age

Employment statusRegionHousehold Income

Gender

1 9

Puerto Rico

23,892
Woman 45%

Man 55%

`

CastilloSanFelipedel Morro, CalleNorzagaray,SanJuan,PuertoRico

Lessthan 15,000USD 11% SanJuanςBayamónςCaguasMSA 62% FullTimeEmployed 40%

15,000ς24,999USD 10% MayagüezςAguadillaCSA 14% PartTimeEmployed 15%

25,000ς34,999USD 20% PonceςCoamoCSA 11% SelfEmployed 8%

35,000ς49,000USD 12% AreciboMSA 6% Unemployed 6%

50,000ς74,999USD 14% Guayama MSA 2% HomeMakers 15%

74,999ς99,999USD 13% Lares˃ {! 1% Retired 14%

100,000ς149,000USD 11% Utuado˃{! 1% Prefernot to answer 2%

150,000ς199,999USD 5% Salinas˃ {! 1%

More than 200,000USD 3% Coamo˃ {! 2%

PreferNot to Answer 1% OtherMunicipalities 1%

2%

25%

33%

21%

13%

5%

1%

13-17 18-24 25-34 35-44 45-54 55-64 65+
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PanelCount Age

Employment statusRegionHousehold Income

Gender

2 0

USA

395,606
Woman 58%

Man 52%

10019,New York,United States

`

Lessthan15,000USD 11%

15,000-24,999USD 10%

25,000- 34,999USD 20%

35,000-49,000USD 12%

50,000 - 74,999USD 14%

74,999- 99,999USD 13%

100,000- 149,000USD 11%

150,000- 199,999USD 5%

More than200,000USD 3%

PreferNot to Answer 1%

Full TimeEmployed 49%

PartTimeEmployed 16%

SelfEmployed 13%

Unemployed 6%

HomeMakers 7%

Retired 6%

Prefernot to answer 3%

North-east 25%

Mid-east 23%

South 28%

West 24%

2%

25%

33%

21%

13%

5%

1%

13-17 18-24 25-34 35-44 45-54 55-64 65+
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PanelCount Age

Employment statusRegionHousehold Income

Gender

2 1

Argentina

Obeliskin thecity ofBuenos AiresArgentina

33,911
Woman 49%

Man 51%

Lessthan25,000ARSs 28%

25,000-50,000ARS 23%

50,000-100,000ARS 18%

100,000-200,000ARS 10%

200,000-300,000ARS 5%

300,000-400,000ARS 4%

400,000-500,000ARS 2%

500,000-600,000ARS 2%

600,000-750,000ARS 1%

750,000-1,000,000ARS 1%

More than 1,000,000ARS 1%

Prefer not to say 5%

Full TimeEmployed 41%

PartTimeEmployed 14%

SelfEmployed 10%

Unemployed 6%

HomeMakers 15%

Retired 12%

Prefernot to answer 2%

Buenos Aires 59%

Chaco 1%

Chubut 1%

Córdoba 1%

Corrientes 1%

Entre Ríos 4%

Formosa 1%

Jujuy 1%

Santa Fe 12%

La Pampa 1%

Mendoza 6%

Misiones 2%

Neuquén 1%

Río Neg ro 1%

Salta 1%

San Juan 1%

San Luis 1%

Santa Cruz 1%

Santiago del Estero 1%

Tucumán 1%

2%

25%

33%

21%

13%

5%

1%

13-17 18-24 25-34 35-44 45-54 55-64 65+
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PanelCount Age

Employment statusRegionHousehold Income

Gender

2 2

Bolivia

Girl and llamaon the Isladel Sol,Bolivia

`

13,335
Woman 49%

Man 51%

Less than BOB103,650 33%

BOB103,650ς172,725 21%

BOB172,725ς241,800 13%

BOB241,850ς338,590 15%

BOB345,500ς518,230 11%

BOB518,230ς691,060 2%

BOB691,000ς1,029,590 1%

BOB1,036,500ς1,377,090 2%

More than BOB1,382,000 1%

PreferNot to Answer 1%

Santa Cruz 27%

La Paz 26%

Cochabamba 18%

Other Regions 29%

Full TimeEmployed 35%

PartTimeEmployed 10%

SelfEmployed 25%

Unemployed 5%

HomeMakers 11%

Retired 12%

Prefernot to answer 2%

2%

25%

33%

21%

13%

5%

1%

13-17 18-24 25-34 35-44 45-54 55-64 65+
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PanelCount Age

Employment statusRegionHousehold Income

Gender

2 3

Brazil

26,820
Woman 49%

Man 51%

FullTime 63%

PartTime 12%

SelfEmployed 10%

Unemployed 4%

HomeMaker 5%

Retired 2%

Less than 4,600 BRL 34%

4,600-9,299 BRL 13%

9,300-13,999 BRL 6%

14,000-18,999 BRL 6%

19,000-22,999 BRL 3%

23,000-27,999 BRL 5%

28,000-32,999 BRL 4%

33,000-36,999 BRL 4%

37,000-41,999 BRL 4%

42,000-46,999 BRL 3%

47,000-69,999 BRL 3%

70,000-93,999 BRL 3%

94,000-116,999 BRL 4%

117,000-175,999 BRL 2%

176,000-234,999 BRL 1%

235,000-349,999 BRL 2%

350,000-469,999 BRL 1%

More than 470,000 BRL 1%

Prefer not to say 1%

117,000-175,999 BRL 2%

North 4%

NorthEast 16%

SouthEast 57%

South 15%

CentreWest 8%

2%

25%

33%

21%

13%

5%

1%

13-17 18-24 25-34 35-44 45-54 55-64 65+

Christ the Redeemer statue, Rio deJaneiro, Brazil

`
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PanelCount Age

Employment statusRegionHousehold Income

Gender

2 4

Chile

25,392
Woman 48%

Man 52%

FullTimeEmployed 50%

PartTimeEmployed 10%

SelfEmployed 15%

Unemployed 9%

HomeMakers 8%

Retired 7%

Prefernot to answer 1%

North 59%

Metropolitan 21%

South 20%

Lessthan1,000,000CLP 29%

1,000,001-3,000,000CLP 19%

3,000,001-5,000,000CLP 9%

5,000,001-7,000,000CLP 6%

7,000,001-9,000,000CLP 5%

9,000,001-15,000,000CLP 9%

15,000,001-25,000,000CLP 7%

25,000,001-35,000,000CLP 3%

35,000,001-45,000,000CLP 6%

45,000,001-50,000,000CLP 1%

More than50,000,001CLP 1%

Prefernot to answer 5%

Colourfulhouses,Valparaíso,Chile

1%

30%
33%

24%

4%

9%

2%

13-17 18-24 25-34 35-44 45-54 55-64 65+

`
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PanelCount Age

Employment statusRegionHousehold Income

Gender

2 5

Colombia

32,987

Cartagena,Colombia

Woman 45%

Man 55%

Lessthan1,700,000COP 6%

1,700,000-3,500,000COP 8%

3,500,000-6,500,000COP 14%

6,500,000-14,000,000COP 32%

14,000,000-28,000,000COP 19%

28,000,000-60,000,000COP 12%

More than60,000,000COP 4%

PreferNot to Answer 5%

FullTimeEmployed 25%

PartTimeEmployed 10%

SelfEmployed 25%

Unemployed 11%

HomeMakers 15%

Retired 13%

Prefernot to answer 1%

1%

30%
33%

24%

4%

9%

2%

13-17 18-24 25-34 35-44 45-54 55-64 65+

Antioquia 17%

Atlántico 5%

BogotáDC 16%

Bolívar 2%

Boyacá 2%

Caldas 2%

Casanare 1%

Cauca 10%

Cesar 1%

Córdoba 1%

Cundinamarca 20%

Huila 2%

Magdalena 3%

Meta 2%

Nariño 3%

Risaralda 2%

Santander 6%

Tolima 2%

Valle 3%

`
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PanelCount Age

Employment statusRegionHousehold Income

Gender

2 6

Peru

55,695

MacchuPicchu,Peru

FullTimeEmployed 25%

PartTimeEmployed 17%

SelfEmployed 21%

Unemployed 7%

HomeMakers 16%

Retired 13%

Prefernot to answer 1%

Lima 53%

Arequipa 6%

Callao 5%

Lambayeque 4%

Piura 6%

LaLibertad 4%

Cusco 3%

Resto 19%

Lessthan20,000PEN 33%

20,000to 44,999PEN 25%

45,000to 84,999PEN 10%

85,000to 169,999PEN 8%

170,000to 259,999PEN 4%

260,000to 349,999PEN 6%

350,000to 439,999PEN 3%

440,000to 519,999PEN 2%

520,000to 649,999PEN 1%

650,000to 870,000PEN 1%

870,000 PEN+ 1%

PreferNotToAnswer 6%

Woman 30%

Man 70%

1%

30%
33%

24%

4%

9%

2%

13-17 18-24 25-34 35-44 45-54 55-64 65+

`



C A T A L Y S E P A G EG L O B A L  P A N E L  B O O K

PanelCount Age

Employment statusRegionHousehold Income

Gender

2 7

Austria

35,148

Hallstatt,Austria

Woman 53%

Man 47%

Lessthan15,000EUR25% 25%

15,000to 19,999EUR18% 18%

20,000to 29,999EUR17% 17%

40,000to 49,999EUR 6%

50,000to 59,999EUR 5%

60,000to 69,999EUR 2%

70,000t o 79,999EUR 3%

80,000to 89,999EUR 2%

90,000 to99,999 EUR 2%

100,000to 149,999EUR 2%

150,000to 199,999EUR 1%

200,000to 250,000EUR 1%

250,000EUR+ 1%

PreferNotToAnswer 3%

Burgenland 3%

Carinthia 6%

LowerAustria 19%

Salzburg 6%

Styria 14%

Tyrol 7%

FullTimeEmployed 43%

PartTimeEmployed 16%

SelfEmployed 9%

Unemployed 6%

Home Makers 14%

Retired 11%

Prefer not to answer 1%

1%

30%
33%

24%

4%

9%

2%

13-17 18-24 25-34 35-44 45-54 55-64 65+

`



C A T A L Y S E P A G EG L O B A L  P A N E L  B O O K

PanelCount Age

Employment statusRegionHousehold Income

Gender

2 8

Belgium 

27,870
Woman 58%

Man 42%

Lessthan20,000EUR 28%

20,000to 39,999EUR 34%

40,000to 59,999EUR 21%

60,000to 79,999EUR 9%

80,000to 120,000EUR 3%

120,000EUR+ 3%

PreferNotToAnswer 2%

VlaamsBrabant 16%

Brabantwallon 4%

BruxellesCapitale 8%

Hainaut 14%

Liege 11%

Limburg 7%

Luxembourg 3%

Namur 5%

OostVlaanderen 13%

VlaamsBrabant 9%

WestVlaanderen 10%

FullTimeEmployed 40%

PartTimeEmployed 15%

SelfEmployed 10%

Unemployed 6%

HomeMakers 15%

Retired 12%

Prefernot to answer 2%

Blinde-Ezelstraat3, Bruges,Belgium

1%

30%
33%

24%

4%

9%

2%

13-17 18-24 25-34 35-44 45-54 55-64 65+

`



C A T A L Y S E P A G EG L O B A L  P A N E L  B O O K

PanelCount Age

Employment statusRegionHousehold Income

Gender

2 9

Croatia

13,228
Woman 49%

Man 51%

Lessthan HRK103,650 50%

HRK103,650ς172,725 20%

HRK172,725ς241,800 10%

HRK241,850ς338,590 6%

HRK345,500ς518,230 4%

HRK518,230ς691,060 4%

HRK691,000ς1,029,590 2%

HRK1,036,500ς1,377,090 2%

More than HRK1,382,000 1%

PreferNot to Answer 1%

West Harbor,Dubrovnik,Croatia

Cityof Zagreb 20%

Split-Dalmatia 11%

Osijek-Baranja 7%

Primorje-Gorski Kotar 7%

Zagreb 8%

Zadar 4%

±ŀǊŀȌŘƛƴ 4%

Istria 5%

Vukovar-Srijem 4%

Sisak-Moslavina 4%

SlavonskiBrod-Posavina 3%

Karlovac 3%

Bjelovar-Bilogora 3%

Koprivnica-YǊƛȌŜǾŎƛ 3%

~ƛōŜƴƛƪ-Knin 2%

Dubrovnik-Neretva 3%

aŜŚƛƳǳǊƧŜ 3%

Krapina-Zagorje 3%

tƻȌŜƎŀ-Slavonia 2%

Virovitica-Podravina 2%

Lika-Senj 1%

FullTimeEmployed 44%

PartTimeEmployed 16%

SelfEmployed 8%

Unemployed 6%

HomeMakers 14%

Retired 11%

Prefernot to answer 1%

Employment status

1%

30%
33%

24%

4%

9%

2%

13-17 18-24 25-34 35-44 45-54 55-64 65+

`



C A T A L Y S E P A G EG L O B A L  P A N E L  B O O K

PanelCount Age

Employment statusRegionHousehold Income

Gender

3 0

Czech Republic

37,531

`

120,000-239,999CZK 24%

240,000-359,999CZK 23%

360,000-479,999CZK 17%

480,000-599,999CZK 10%

600,000-719,999CZK 5%

720,000-840,00CZK 4%

More than840,000CZK 1%

PreferNot to Answer 2%

CentralBohemia 8%

CentralMoravia 8%

MoraviaSilesia 14%

NorthEast 17%

NorthWest 12%

Prague 12%

SouthEast 18%

SouthWest 11%

Full TimeEmployed 41%

PartTimeEmployed 16%

SelfEmployed 9%

Unemployed 6%

HomeMakers 15%

Retired 12%

Prefernot to answer 1%

Woman 40%

Man 60%

JanHusstatue,OldTownSquare,Prague,CzechRepublic

1%

30%
33%

24%

4%

9%

2%

13-17 18-24 25-34 35-44 45-54 55-64 65+


